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ZINEB BELKACEM

I’'m a graphic designer and junior art director based in
Paris. At GT Company | handled art direction for the
Kodak and AgfaPhoto brands — from packaging to
digital campaigns, adapted into six languages and

many retail formats.

EXPERIENCE

GT Company — Junior Art Director

Paris - 03/2025 - 03/2026

Art direction for Kodak & AgfaPhoto; print,
e-commerce and social visuals within
international brand guidelines; multilingual
roll-outs (FR, EN, DE, IT, ES, PL); product packaging
and print-ready files; brand-quideline updates.

AXA Group Operations — Apprentice Designer
Paris - 2022 - 2024

Internal campaigns and interactive newsletters
sent to 10,000+ employees.

Artim — Graphic Design Residency
Marseille - 2020 - 2024
Brand identities, logos, print and digital.

EDUCATION

LISAA Paris

Master’s, Digital Art Direction / 360°
Communication

2022 - 2024

Intuit.lab Paris

Bachelor’s, Visual Communication
Design

2021 - 2022

Arts et Métiers Luxembourg
BTS Graphic Production
2019 - 2021

ABOUT

SKILLS

Art direction

Brand identity

Packaging

E-commerce & campaign design
Multilingual adaptation
Editorial design

Print production files
Photography
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TOOLS

Photoshop - lllustrator - InDesign
Figma - After Effects - PowerPoint
Flux - Midjourney

LANGUAGES

French — native
Arabic — native
English — fluent (C1)
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01 — AGFAPHOTO - REALIMOVE MC3X

MCSX.
Filming, made
simple.

BRIEF Launch the MC3X, AgfaPhoto’s pocket
camera for people who simply want to film:
make it stand out against competing
pocket cameras, position it as the
best-value semi-premium choice,and make
it sell on e-commerce platforms.

MY ROLE Art direction, packaging, motion and
e-commerce content —in a team of two,
over one month.

OUTCOME One coherent identity from the box to the
product page: packaging, A+ modules, web
and newsletter banners and a retail leaflet.

Tools — Photoshop, lllustrator, Figma, After Effects, Flux, Midjourney

Team — 2 - Timeline — 1 month
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PACKAGING - KEY VISUAL
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AGFAPHOTO - MC3X 04

CONCEPT

Filming your memories shouldn’t require being
a professional — or paying like one. Switch it
on, press, film.

Packaging — product-first front panel with the key features as icons. Key visual — the brand hero for
the launch.
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Take control,
change your angle

THE ROTATABLE TOUCHSCREEN THAT
ADAPTS TO YOUR MOVEMENTS.

STABILIZATION

Q

120°
WIDE ANGLE

—

Built-in Wi-Fi

Master every shot

INFINITE POSSIBILITIES EASY VIREO AND PHOTO
TRANSFER TO YOU R:HO&I E
Time-lapse Video
Burst mode
Loop recording
4K video

Self-Time OD Cam
Available on
iOS and Android

Slow Motion
Video

AGFAPHOTO - MC3X

Your partner in
adventure

Compact
and Elegant -

CLEANING

A POCKET-SIZED DESIGN THAT SHIEROM
FITS EASILY IN YOUR HAND

WRIST
STRAP

m-:

USBC CABLE

(R
9

CARRYING CASE
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E-COMMERCE - A+ CONTENT

Six modules, one story.

Amazon-style A+ modules that turn each feature —
rotating screen, stabilisation, Wi-Fi, compact size —
into a single, scannable message, in the same visual
language as the box.
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O euoto

OFFRES  QUE RECHERCHEZVOUS?  PRODUITS

AgfaPhoto : Appareil Photo, Caméra & Accessoires pour tous

Nos favoris du moment

@ AGFAPHOTO

NOUVEAU

Créez, filmer, partager...
dés 100€/mois,

en 4x sans frais*

2 nouveautés pensées
pour les créateurs du quotidien.

Grand angle
& 4K Video

P e L —

Le plus grand écran du marché !

La caméra 4K avec un écran 35
un stabilisateur 3 axes, un capteur
Sony 8MP et une correction de
distorsion. pour des images nettes
et des aventures sublimées.

e
349,99 €

4x87,50€1

BESTSELLERS ~PACKS  RECONDITIONNES  DEVELOPPEMENT PHOTO

-15%
avec l'inscription a la

newsletter sur votre
premiére commande*®

-15%

avec l'inscription a la
newsletter sur votre
premiére commande*

* Valable sur votra lare commande, sur articks k mains char et non cumulabie auec d'autres cades promotionnals

Retail leaflet - Website - Newsletter - Banner — the launch carried through print

and every digital touchpoint.
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02 — SELF-INITIATED BRIEF - SALLOWMERE, 2026

The Longest Night.
A gifting system.

BRIEF Self-initiated brief: a Christmas qift range
for Sallowmere, an invented London candle
& home-fragrance house — designed with
UK premium department-store qgiftingin
mind, where a pack has three seconds on
shelf and a second life under the tree.

MY ROLE Naming, identity, packaging architecture
and dielines, art direction of the
packshots, campaign key visual, newsletter
and social.

OUTCOME Self-initiated — not a client commission.
Four SKUs, two fully specified dielines and
a launch kit across email and social.

Year — 2026 - Personal project - Fictional brand
Packshots & scenes — Al-generated concept renders, art-directed; logo, type

and layouts composited by me




ZINEB BELKACEM SALLOWMERE - CONCEPT

CONCEPT

Candle carton — reverse tuck end (RTE) - internal 95 x 95 x 110 mm - 350 gsm FSC folding boxboard
SALLOWMERE — The Longest Night - Self-initiated brief 026 inmm ot to scale for production P confirmation

Dark outside.
Glowing within -

The range is built on the winter solstice — the longest night of the

SALLOWMERE

year. Every pack is matt moss green outside; a die-cut moon opens

onto an ember-orange lining, so the glow is the reveal. A gold moon-
phase row runs across the range, from new moon on the carton to full

moon on the gift set.

Gift box lid — rigid set-up box wrap - lid external 306 x 226 x 40 mm - 2 mm greyboard + 157 gsm printed wrap

llllllllll — The Longest Night - Self-infiated brief - Zineb Belkacem 2026 Not to scale

MOSS EMBER PARCHMENT SAGE GILT INK
#1E2A24 #C8502E #FIESD8 #AEBDB3 #BB9ABE [ L N g® |
Fraunces Light — wordmark & headlines Inter Medium — information & legal

SALLOWMERE

IDENTITY - PALETTE - TYPE - CANDLE CARTON - DIELINES (RTE CARTON 85 x 95 x 110 MM, RIGID LID WRAP 306 x 226 x 40 MM)
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01 - GIFT SET 02 - CANDLE 03 - VOTIVE TRIO 04 - GIFT BAG

Rigid lid box Reverse tuck-end carton Sleeve & tray Paper gift bag

306 x 226 x 40 mm lid - @120 mm 95 x 95 x 110 mm - 350 gsm FSC 240 x 90 x 75 mm - moss sleeve 260 x 110 x 320 mm - ember
moon window - candle, diffuser, board - gold hot-foil slides off an ember tray grosgrain handles

matches

PACKAGING ARCHITECTURE — FOUR SKUs, ONE MOON-PHASE SYSTEM - AI-GENERATED CONCEPT RENDERS
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SALLOWMERE SALLOWMERI

THE CHRISTMAS EDIT

Light the
night.

THE CHRISTMAS EDIT - 2026

Light the
est night.

On 21 December the dark arrives at four. Our winter collection is
made for that hour — smoked fir, blood orange and cedar,
wrapped in moss green and lit from within.

DISCOVER THE GIFT EDIT

C\EF
" ’Ii/////%
ko

CAMPAIGN

Light the longest night.

Key visual, lifestyle scene, Christmas newsletter (600 px-wide email) and social in 4:5,9:16 and 1:1 — the ember

Four oclock,
and already dark.

The Longest Night Set Ember Candle
Candle, reed diffuser & long matches 220 g - 50-hour burn
£85 £48

circle carries from pack to screen.

Moon Phase Trio Wrapped, always [ ﬁ MOON PHASE TRIO - 3 x 70 g
3x 70 gvotives Every order arrives in our gift bag Zg tS. SALLOWMERE
£42 COMPLIMENTARY

NEWSLETTER - LIFESTYLE - FEED 1080x1350 - STORY 1080x1920 - POST 1080x1080
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O3 — SELF-INITIATED BRIEF - CLATTERPOD, 2026

Clatterpod.
Shacks that make
a racket.

Self-initiated rebrand of a fictional British
DTC snack brand. ‘Pulse & Grain Co.”’ made
chickpea crisps that tasted great but
looked like every other ‘healthy’ snack —
kraft, a leaf, the word ‘wholesome’.

MY ROLE Strategy, naming, logo system, palette,
type, graphic device, packaging range,
website hero, social launch and
out-of-home.

OUTCOME Self-initiated — not a client commission.
A full identity, three SKUs and a launch
campaign across web, social and OOH.

Year — 2026 - Personal project - Fictional brand

Packshots, scenes and bus shelter — Al-generated concept renders; all

artwork, logo and type designed and composited by me
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BEFORE > AFTER THE PROBLEM

The product was good; the brand only talked about virtue. To
18-34-year-old snackers, ‘healthy’ reads as ‘diet’, so it blended into the
kraft-and-green wall on shelf and disappeared in the feed.

) |

POSITIONING

Pulse & Grain Co.

wholesome - natural - good

The loudest snack in the cupboard. Lead with crunch and pleasure; let
the protein be the bonus, not the headline.

Healthy Roasted Chickpea Snack
High Protein - Gluten Free - Vegan
Sea Salt Flavour

TONE OF VOICE — LOUD, CHEEKY, GENEROUS, NEVER PREACHY

‘Healthy snacks shouldin’t whisper?
‘Say it with your mouth tull.
‘Crunch at tull volume.

ea Salt ‘Sorry to the neighbours.

® OVEN-ROASTED CHICKPEA & PEA CRISPS

Net wt. 100g ‘ °*' 100g VEGAN - GLUTEN FREE
Before (fictional). Kraft, a leaf, ‘wholesome - After. One shout per flavour, a jittery wordmark
natural - good’. Polite, forgettable, and a colour you can spot from the end of the
interchangeable. aisle.

BRIEF - PROBLEM - POSITIONING - TONE OF VOICE — FICTIONAL BRAND AND SCENARIO
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clatterpod

RACKET RED YOLK BLUEBELL PEA POP BUBBLEGUM OAT LIQUORICE
#FF4436 #FFC72C #3D5AFE #2FBF71 #FFOECF #FFF4EO #1666

Aa ea Salt

© OVEN-ROASTED CHICKPEA & PEA CRISPS © OVEN-ROASTED CHICKPEA & PEA CRISPS

Bricolage Grotesque ExtraBold, 80% width — shouts Space Mono — facts, weights, small print C 1009

VEGAN - GLUTEN FREE ‘ *° 1009 VEGAN - GLUTEN FREE

JITTERY WORDMARK - ‘C-POD’ MONOGRAM (PEAS TUMBLING OUT) - NOISE PATTERN - PALETTE - TYPE - PACK FRONTS: ONE SHOUT PER FLAVOUR
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® OVEN-ROASTED chickpea
G‘ 1889

a - | ”‘: i UTEY Fgy i S ¥
Gdda D,y S
d D ) -5 @ d ‘*é-l;a ddd . P -
atter S A
p0d Chickpea & Pea crisps
that make 5 racket.

Healthy shacks shouldn’t whisper.

OOH - WEBSITE - SOCIAL — STREET SCENE AND PACKSHOTS ARE AI-GENERATED CONCEPT RENDERS

CLATTERPOD - LAUNCH 14

clatterped.co.uk

Glatterp(]d Shop  Flavours  NoisyBox  Ourstory

Snacks that
makea
racket.

Oven-roasted chickpea & pea crisps. Big
crunch, big flavour — the protein is just a
honus.

Build a Noisy Box See flavours

RACKET! % UPROAR! 3% DIN!' 3 RACKET!! 3% UPROAR! % DIN! 3  RACKET

b e -~
clatterpod : ~
i Crunch at full _ Meetthe noisy ones. -

volume. E o 820, K g

€3 ;3
Say it with your
mouth full.

e an
& T . . & -]
Tap to shop the Noisy Box

Landscape bus-shelter poster, website hero with the ‘Noisy Box’ subscription, and launch
social in 4:5, 916 and 1:1.
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04 — SELF-INITIATED BRIEF - FJELO, 2026

FJELO.
The city, folded.

BRIEF Launch campaign for FJELO F1, a fictional
European folding e-bike. One idea rolled out
to eight formats in four lanqguages —
without hand-resizing a single banner.

MY ROLE Concept, art direction, identity, key visual,
modular grid, copy & localisation
(EN/FR/DE/ES), template and batch-export
scripts,automated QA, motion.

OUTCOME Self-initiated — not a client commission.
One JSON file and one template generate
36 QA-checked renders, an 8-second film
and a GIF.

Year — 2026 - Personal project - Fictional brand
Bike, station scene and metro wall — Al-generated concept renders; logo,

layouts, type, copy, scripts and composites by me
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L FJELO Concept - fictional brand

The cit
folded.

14 kg. 80 km of range. Folds in 10 seconds.

14
kg. 80 km of fange. Folds in 10 seconds

From €1,89¢

Launching March 2027

6-sheet in a metro corridor. The poster is the 1200x1800 template output,
perspective-warped onto an Al-generated blank panel.

) y 4
A A = E S
Archivo Expanded (width 112, weight 820) — headlines

14 kg - 80 km - 10 s

IBM Plex Mono — specs, legal, data

From €1,890

FOG GRAPHITE VOLT STEEL

Wordmark in Archivo Expanded with a ‘fold mark’: a #EBEBED #1D2125 #C6F452 #8C949C
square whose corner folds over in Volt — the product
idea as a symbol.

KEY VISUAL (MASTER 16:9) - OOH - IDENTITY — BIKE AND METRO WALL ARE AI-GENERATED CONCEPT RENDERS
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kFJELO

The cit
folded.”

14 kg. 80 ki of range. Folds in 10 seconds.

From €1,890
Launching March 2027

LFJELO

Laville,
pliée.

14 kg. 80 km d'autonomie. Se plie en 10 secondes.

A partirde 1890 €
Lancement en mars 2027

kFJELO

Die Stadt,
gefaltet.

14 kg. 80 km Reichweite. In 10 Sekunden gefaltot

Ab 1.890 €
Mazktstart im Mézz 2627

LFJELO

La ciudad,
plegad

14 kg. 80 km de autonomia. Se pliega en 10 segundos.

Desde 1890 €

Lanzaniento en marzo de 2027

ROWS: EN - FR

RFJELO

The cit
folded.”’

RFJELO

La ville,
pliee.

RFJELO

Die Stadt,
gefaltet.

RFJELO

La ciudad,
plegada.

kFJELO

The cit
folded.”

14 kg. 80 km of range. Folds in 10 seconds.

Pre-order —

From €1,890

kFJELO

Laville,
pliée.

kFJELO

Die Stadt,
gefaltet.

14 kg. 80 km Reichweite. In 10 Sekunden gefaltet.

Vorbestellen —

Ab1.890 €

kFJELO

La ciudad,
plegad

14 kg. 80 km de autonomia. Se pliega en 10 segundos.

Reservar —

Desde 1890 €

kFJELO

The cit
folded.””

14 kg. 80 km of range. Folds in 10 seconds.

From €1,890

kFJELO

La ville,
pliée.

14 kg. 80 km d’autonomie. Se plie en 10 secondes.

Précommander —

A partirde 1890 €

kFJELO

Die Stadt,
gefaltet.

Ab 1.890 €

kFJELO

La ciudad,
plegada.

14 kg. 80 km de autonomia. Se pliega en 10 segundos.

Reservar—

Desde 1890 €

14 kg
80 km
10 s fold

Pre-order —

Die Stadt,
gefaltet.

Reservar —

FJELO - THE SYSTEM

RFJELO

The city,

ded
o folded.

Pre-order —

10 s fold

kFJELO

La ville,
pliée.

RFJELO
La ville,
pliée.

14 kg - 80 km -

Précommander —

Précommander —

kFJELO

Die Stadt,
gefaltet.

Vorbestellen —

RFJELO

Die Stadt,
gefaltet.

14 kg - 80 km - in 10 s gefaltet

Vorbestellen —»

aFJELo Die Stadt, gefaltet.

Vorbestellen —

kFJELO

La ciudad,
plegada.

Reservar —

EFJELO

La ciudad,
plegada.

14 kg - 80 km -

Reservar —

plegado en 10 s

aFUELo Laciudad,plegada.

Reservar —

- DE - ES — OOH 2:3, 9:16, 4:5, 1:1, 160x600, 300x250, 970x250, 728%x90 - BIKE IS AN AI-GENERATED RENDER

17

ONE SOURCE OF TRUTH

8 formats x 4 languages,
generated, not resized.

Ildell: {
"headline": ["Die Stadt,", "gefaltet."],
"spec": "14 kg - 80 km - in 10 s gefaltet",

"price": "Ab 1.890 €",

cta": "Vorbestellen"

A modular grid (unit = short side + 24) with three archetypes —
tall, square, wide — reflows every element per format. Headlines
auto-fit by binary search; the 9:16 format keeps clear of Story
Ul zones; banners drop copy by priority.

AUTOMATED QA

Every render is checked for overflow, minimum type size (9 px
on banners, 12 px on social), safe margins and text collisions.
Run 1: 24/32 passed — CTAs shrinking below 9 px, a
headline/spec clash on the billboard, and the long French price
colliding on OOH. Fixed in the template; final run: 36/36 (incl.
the 16:9 master).
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01 02 - AI 03 04 05 06

Brief > Al concepting - Art direction - Template > Batch export > QA

Product truths, audience, 4 Product, scene and blank-panel Idea, fold mark, palette, type, Modular grid + 3 layout archetypes Python + Playwright render 36 Overflow, legibility, safe zones,

markets, 8 placements. renders generated, then selected master key visual. in HTML/CSS; copy in one JSON PNGs (1x and 2x)in ~15 s. collisions = ga_report.json.
and retouched. file.

‘ FJ ELO Concept - fictional brand ‘ FJ ELO Concept - fictional brand ‘ FJ ELo Concept - fictional brand

The city, La ville, La ciudad,

folded. pliee. plegada. AFJELO

FJELOF1

The city, folded.
La ville, pliée.
Die Stadt, gefaltet.
La ciudad, plegada.

Concept - fictional brand - Launching March 2027

10 s fold 10 s fold

0:01.5 - EN 0:02.9 - FR 0:04.9 - ES 0:07.5 - end card

8-second launch film (1080%1350, MP4 + GIF preview), built entirely in code. The same JSON drives the motion: the Volt band wipes in, the bike rolls on, the headline folds in and refolds through EN - FR - DE - ES, spec chips pop
in, and the end card shows all four lines. Frames rendered with Playwright, encoded with FFmpeg.

PROCESS DIAGRAM - MOTION STILLS — BIKE IS AN Al-GENERATED RENDER
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05 — KODAK & AGFAPHOTO - GT COMPANY, 2025-26

Retail campaigns,
built as a system.

BRIEF Turn each retail moment — French Days,
summer sales, Promotion Week — into
campaigns for the Kodak and AgfaPhoto
brand licences, within international brand
quidelines.

MY ROLE Junior Art Director: key visuals, layouts and
the roll-out across web, marketplace,
affiliate and newsletter formats.

|

k-

e re

EN, DE,IT, ES, PL) and into formats from a Y. J——
728x90 banner to a 1410x587 web hero.

OUTCOME Campaigns adapted into six languages (FR,

4’41. .
;N

2 N

Tools — Figma, Photoshop, lllustrator
Brands — Kodak, AgfaPhoto (licences)
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Take advantage

UPTO

Z '40 5.‘

r ON A SELECTION OF
3 BINOCULARS

b

{
| _ |

:-€20

".sk

UPTO

ON INSTANT
CAMERAS

L

*Offers and promotions valid until July 22 while stocks last.

KODAK - SUMMER CAMPAIGNS

A
ON A SPECIAL SUMMER 2025 SELECTION *

BUY 1 PHOTO
PAPER =

| THE2ND ONE j.0
B AT-50% A

20

KODAK - 2025-2026

Summer, in every
format.

Web hero for Summer Sales 2025 (EN,
shown at 1:1) and 2026 product tiles:
one sunny beach set, bold price badges,
the product always the hero.

Tiles shown at actual pixel size
(283x288; 600x600 at half size).
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ONE MASTER, EVERY FORMAT

Promotion Week

A single layout — scattered photo prints on AgfaPhoto blue —
rebuilt for newsletter, affiliate and display placements, then
adapted per language. Shown at actual pixel size (EN).

SIX LANGUAGES

FR EN DE
ITES PL

Campaigns were adapted into French, English, German, Italian,
Spanish and Polish.

AGFAPHOTO - PROMOTION WEEK

PROMOTION WEEK

-Enjoy it

@ AGFAPHOTO

PROMOTION WEEK e

SAVE MORE THAN 30%

SAVE MORE THAN 30% ST ey
,

@ AGFAPHOTO

@ AGFAPHOTO

600x700 newsletter - 160x600 skyscraper - 300x250 rectangle -
250%x250 square - 728x%90 leaderboard

PROMOTION WEEK

SAVE MORE THAN 30%

21
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AGFAPHOTO - 2025-2026

Red, direct,
product-first.

French Days, seasonal offers and bundles: AgfaPhoto
red, oversized price messaging and clean cut-out
products, adapted per market — here the Italian
‘Offerta stagionale’ leaderboard.

French Days (mobile) - Realishot DC9200 - Vlogging
packages - Color 400 film - IT leaderboard

Cameras &
Accessories

Take advantage

*Qffers and promotions valid until September 30, 2025

AGFAPHOTO - CAMPAIGNS

Realishot DC9200
10X Optical Zoom

Which device will you
be tempted by?

Take advantage

7N\
( \
| . )
Bl 72

Approfitto

(LR

Colour 400 Films

9.99¢€

IS599&

135mm - 24 exposures

Take advantage

<]
=
o
3
o
©
u“
o
<
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06 — ROVE - PARIS, 2024

ROVE.

Brand identity &
digital design.

MY ROLE

OUTCOME

Create the identity and digital presence of
ROVE, a Paris culture platform covering
music, exhibitions and workshops. Student
competition entry, in partnership with

my school.

Brand identity, digital design, content
creation and visual strateqgy.

A complete system: display wordmark,
monogram, app and web screens, editorial
spreads and street applications.

Year — 2024 - Location — Paris

L
L

Wd BOUE ROVE
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OUt ROUG ROVG ROUE

WORDMARK - MONOGRAM - APPLICATIONS

24
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‘RENDEZ-VOUS’ APP - WEB - EDITORIAL
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07 — PAPES - LEBANON, 2023

PAPES.
ldentity &
packaging.

BRIEF Build the visual identity of PAPES, a
smoking-accessories brand, and roll it out
across its products. Freelance
client project.

MY ROLE Visual identity, logo design, graphic and
editorial design, roll-out.

OUTCOME A logo and floral pattern system applied to
boxes, rolling papers, matchbox, cigarette
pack, ashtray and merchandise.

Year — 2023 - Location — Lebanon
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PAPES

ZINEB BELKACEM

"l

/ s
-

(K

G

LOGO - ROLLING PAPERS - ASHTRAY - MATCHBOX - PACK - MERCH
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08 — LES SALINS - MARSEILLE, 2022

Les Salins,
Scene nationale de
Martiques.

BRIEF Design the season programme of Les Salins,

the scéne nationale (national stage) of
Martigues. Project for a publishing house.

MY ROLE Concept, editorial design and visual
identity.
OUTCOME From wireframes to the January-March

2022 programme: grid, typographic cover
system and spreads.

Year — 2022 - Location — Marseille

| R LL & T 0 A

ouT © Lk
MONDE NE

LES SALIFS
SCEME MATIONALE

OF RMARTIGUES I

m

Tl O AT 4003 Cr
i iy
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Wireframes - spreads. Pink duotone photography, orange accents and

broken typographic titles across the season.
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09 — LA MANUFACTURE DU BATIMENT - MARSEILLE, 2024

La Manufacture
du Batiment.

BRIEF Create the identity of La Manufacture du
Batiment, a showroom-boutique and
canteen bringing together building,
renovation and decoration professionals.
Created during my residency at Artim,
Marseille.

/N
MY ROLE lconography, visual identity, graphic D U B / \ I I M E N I

design, digital branding and art direction.

OUTCOME ldentity applied to signage, social stories,
cups, menu, events calendar, flyers and
stationery.

Year — 2024 Location — Marseill LA CANTINE LE SHOWROOM
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LA MANUFACTURT
DU BATIMEN
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+ NOB PLUB
> Temasse omoragee et bouisarame

> Coworting ibre (30us candions)

> Des avantages pour nos membres

> Liey privatsanie pour vos &venements (apres 19H)

— BERVICE DE NAVETTE
Dcouvrez Manutacture for Susiness ©
Un service de ranaport réserve

o enireprises. Renseignez-vous *

s cein ame ce s () [
34070 Montpetter |

Junz, mard et mercrect de 3n 8 170,
e jeuc de 5 § 23030 et
e vercred ge Sh 8 19030
+ Service du mis : e 1IR30 8 15R30

INFOS PRATIGUES
- Horaires dcuverture :

0487832626
Lm manufactredubstiment ¥
[o[s] cantre@ramanutacareduImEnt 1
@amanutachresunstment

CUP - SIGNAGE - STORIES - FLYERS & CALENDAR - STATIONERY

mobilier, objets de décoration, accessoires pour
solutions sur mesure et vous met &
irs professionnoels dela
B f Vos projots

Répondre a

[\ lamanufacturedubatimen

CONCEPT 90

La Manufacture Du Batiment, ¢

ar
= construction, rénovation
décoration ou aménagement

A

@ENVOIRPLUS

Répondre &
\ lamanufacturedubatiment...

CONCEPT 90 sem

Le Vestiaire, ¢

& concept store des ar boutique

timorques d'équipements, outils, E.PI
accessoires innovants.

travaux q

Jir it sécurité
confort at style

MANUFACTURE

DL

BATIMENT

ANUFACTURE
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| et’s make
something

EMAIL belka.zineb@gmail.com
PHONE +35 6 34 4113 92
BASED IN Paris / Manchester

PORTFOLIO [portfolio link — to add]

CONTACT
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